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The premier professional
Wellness and Power Platform

"Where the future of wellness intersects with global
influence”

Global Media Partner in Wellness, Health, and
Longevity
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fostering an ecosystem where innovation,

science, and business intersect.




Our Worldwide Presence

Multichannel
Platform

e Professional Online
Magazine

e Specialized
publication

e Dynamic social
networks

e Audiovisual material

e |ndustry-focused
podcast

Global
Audience

Established a
presenceinthe
primary markets of the
wellness sector, with
strategic distribution
that effectively
reaches professionals
and decision-makers
across various
countries.
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Qualified
Engagement

A high-value monthly
audience
characterized by
engaged unique
users, consistent
page views, and a
vibrant community
across all our digital
platforms.

we||r|ggs MW WELLNESY TEALTIE MLUFTRITION SPOI CVENTE OUSIMLES CONTACT
Torum

| 4 1 Comgreso Macional l = -

da Medicina Estatic

Wl x
i —
= ol =l W
= srarimern
A Vechyin
Eadrzz o Fen
1221 44 Fatewrn LW e e
Tha LI.'II'II:,"E'i'lt'f' Sulta: JI.'II'Ig‘E'-'lt'f' as alite Malﬂl:,"ﬂ bacomes he epicanine of
expanencs in haallh, nol jueat ez a gegthatic madicime with the &1st

promiss Congress of the SEME.

: 1
Ir'f. ﬁ TT.:|:_1.'I T

i

11

B

NADclinic

SimonMed drives preventlve medicine Rock Spa &t Hard Rock Hotel Marbealla
willh full-body MR and Al-aasisted waliness with ils own rhyihm
diagnostics

BUSMESE

Women's health: the great missed opportunity for
global wellbeing




Premium Professional Demographic

Key profiles:
e Healthcare practitioners and physicians
e Clinics and longevity institutes
e Executives and decision-makers within the industry
e Wellness and Health Brands
e Hospitality, fitness, and peak performance
e |Investors and thought leaders

Audience, exposure, and global distribution

Total monthly audience: approximately 23,000
Unique web users/month: approximately 19,000
Newsletter subscribers: approximately 4,000
e YouTube & Followers: ~ 1,800
e Principal countries: Spain, United Kingdom, Italy, Portugal, Mexico, United
States.

Active channels:
Web - Newsletter - Instagram - LinkedIn - YouTube - WhatsApp Channel

B2B Target Audience

Industry professionals and decision-makers

30%

B2C Premium

Premium consumers



WellnessForum.pro serves as the official media partner for:

Medical Conferences
and Longevity

Coverage of conferences,
scientific summits, and
congresses focused on
advanced health, integrative
medicine, and longevity.

Wellness Events

Participation in significant
events related to wellness,
wellness tourism, holistic
therapies, and human
performance.

A presence that shapes the future of the sector.

International Trade
Exhibitions

Participation in premier
exhibitions focused on fitness,
health technology, and
wellness equipment, including
saunas, spas, and treatments.
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Thorough Editorial Coverage

Content created before, during, and after the event that

enhances the visibility of speakers, brands, and partners. 02

Exclusive Interviews

03 . . -
Direct access to thought leaders, specialists, and decision-

Multichannel Digital Amplifier makers within the sector.

Strategic dissemination across web, newsletters, social media,

and video platforms. 04

On-site Audiovisual Materials

Production of video reports, interviews, and highlights that
MEDIAKIT 2026 extend beyond the event.



The same goals for your brand

WEF is designed for brands that aspire to:
e To serve as international benchmarks within their category.
e Acquire authority, credibility, and prestige.

e Spearheading the discourse on innovation and enhanced well-
being
e Engage with a worldwide audience committed to excellence.

Accelerate your global expansion and STAND OUT
in the arenas where pivotal decisions that shape

the future of the industry are made.
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Why promote your brand through Wellness Forum?

B g stakeholders Premium Context Global Presence Strategic

Highly skilled healthcare Content that enhances the Visibility on the principal Enhancement
practitioners, credibility and prestige of platforms where the future Multichannel integration
administrators, investors, your brand. of the industry is encompassing web, newsletters,
and thought leaders. determined. social media, video, and events.

wellness
forum
Storytelling Advanced Networking
Narrative that cultivates reputation, Access to a worldwide network
rather than conventional advertising. of decision-makers.

WF ESTABLISHES POSITIONING.
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Consistent visibility at distinctive
prices

Premium Content Amplification Events

e Editorial interviews e Newsletter functionality e Official media partnership

e Analytical articles e Social media enhancement e strategic content collaborator

e Branded content premium e Promotional banners * Thorough coverage of trade fairs,

e \/ideo reports e Multichannel distribution conferences, retreats, and similar events.
WEB ARTICLE WEB BANNER VIDEO REPORT
450€ /publication 180€/month starting at €600

Each collaboration is meticulously tailored to align with the distinct visibility, positioning, and business objectives of each
partner, recognizing that all online advertisers will influence social networks.
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SPORT EVENTS

approved this molecule as a drug either, but allows its use in customised master

formulations.

So is it only a mattar of time before Europe follows in the footsteps of the US? Or

is it simply a2 wave of premature enthusiasm?

An expert voice from the
inside: NADclinic's CEO
replies

In arder to shed some light,
we take the statements of lain
De HavillandCEQ and
founder of NADclinic
Groupwhich claims to have
developed the most potent
injectable NAD+ on the
market: the SQX 1000 mg
Smart Pen. In one recent
publicationDe Havilland
debunks some of the most
widespread myths on social
media about the cofour and

purity of injectable salutions:

"The quality of a product
is not measured by the
colour of the liguid, but
by the purity of the active
ingredient, the
manufacturing procass

artificial stabilisers that compromise its efficacy”.

De Havilland advocates the use of certified pharmaceutical raw materials {AP1),

manufacturing in UK GMP-accredited facilities and full transparency through

independent laboratory analysis (UKAT). it rejects the use of synthetic additives,

even though these may give a "cleaner® appearance to the solution, because they

compramise the bioavailability and therapeutic efficacy of the product.

BUSINESS '

If you want to lead the
future of wellness,

you needto be seen
where it happens.

info@wellnessforum.pro

+34 655080195

&Y www.wellnessforum.pro

Let’s build influence together!



